
What is a Read Aloud Parent and Community Awareness Local Campaign? 

Parent and Community Public Awareness 

The “Read Aloud 15 MINUTES. Every child. Every parent. Every day.” National 
Campaign can only succeed through a combination of broad, national messaging and local 
grassroots activism.  

We want the Read Aloud 15 MINUTES logo and message to be the “pink ribbon” of early 
childhood learning.  Parents, grandparents, caregivers, educators and all citizens need to 
see and understand the message.  Read Aloud 15 MINUTES must be found in the work 
place, in preschools and schools, libraries, retailers, and restaurants; it must be ubiquitous 
in the environment.  

Local and regional partnerships, then, are essential.  Our Parent and Community Public 
Awareness effort refers to regional and local efforts to distribute the Read Aloud 15 
MINUTES message through preschools and schools, libraries, faith-based institutions, 
regional and local businesses, and civic organizations. Already, robust Parent and 
Community Public Awareness efforts are underway in Northern Michigan and the Greater 
Cincinnati area. 

Our local and regional partners work in tandem with the national campaign pulses during 
March, July and October.  In addition to the electronic messaging of the national campaign, 
regional and local public awareness includes: 

• School, library and other community outreach.  Partners on the ground ensure
that messaging reaches caregivers and penetrates the community, aided by the
distribution of magnets and stickers, posters, brochures and reading tips.

• A media relations effort.  Local partners spearhead efforts to attract media
coverage of relevant events and raise awareness of the importance of daily reading
aloud during the national campaign pulses.

• Advertising to raise awareness.  Local partners arrange and fund ad buys in local
media, billboards, and other venues.

Funding for regional and local Parent and Community Public Awareness efforts comes from 
funds raised through the efforts of local and regional partners.  




